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WOMVEN' S STUDI ES 50C
GENDER AND POPULAR CULTURE

SPRI NG 2008
Tuesdays & Thursdays
5:00 to 6:20 PM
100 HI B

Gender and popul ar culture perneate al nost every aspect of our lives. The
nonents and ways they conme together are powerful in shaping how we cone to
t hi nk of who we are and what we should aspire to be. This course will teach
you to critically analyze gender as it has been encoded primarily in US
popul ar culture and as it interrelates to comonly held and frequently
unquesti oned assunpti ons about race, class, and sexuality.

Modes of popular culture enable certain ways of being in the world while

mar gi nal i zi ng others. How is your sense of gender constructed by the kinds of
popul ar medi a and consuner goods that surround you? How are your desires
shaped by what is available to watch, play, listen to, and buy? How are your
rel ationships with others influenced by the popul ar amusenents that surround
you? To answer these questions, we will carefully study how our negotiations
of gender norns are shaped through several prom nent sites of popular culture:
advertising, sports, television, film music, print media, and the Internet.
You will learn to decode the gendered nessages and neanings in sel ect exanpl es
fromeach of these sites. You will also |earn to understand how political and
econom c inequalities in the culture industries structure our choices,
especially in terns of what it nmeans to be a "nornal wonman" or a "normal man."

REQUI RED TEXTS:
Al'l readings that can be downl oaded VI A the course website and Langson
Li brary Course Reserves. Students are strongly encouraged to downl oad
and print out the readings well in advance of their designated dates
on the syllabus in order to avoid | ast-m nute technical problens.

COURSEWORK

1) Attendance, Preparation and Participation 300
poi nts
Thi s includes your denponstrated preparedness for |ecture and
di scussion sections by 1)conpleting all assigned readi ngs
and nmaking witten notes, 2) active and inforned
contribution to the discussions, 3) quizzes, and 4) any
ot her weekly assignments, such as Not eboard posts.

2) Critically Decoding Adverti senments Essay 200 points
3) Md-Term Exam 200 points
4) Final exam (cunul ative) Thursday 6/12 4-6 PM 300

poi nts
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Total Points avail abl e
1000 points

Not e: The instructor of record reserves the right to change gradi ng
criteria.



COURSE FORMAT & PCLI CI ES:

READI NG WRI TI NG & THI NKI NG

On the course website, the professor will post a list of key terns,
concepts, and questions that will be covered in each week’s | ectures,

vi deos, and readings. Students are expected to go online to EEE, print out
this list, conplete the designated readings, take witten notes, and be
prepared to discuss themthoughtfully during class neetings. The
instructors will not print out and distribute hard copies of these |ists.
Refer to the worksheet on “How to Read Critically” on the course EEE
website. Students need to bring el ectronic and/or hard copies of the

readi ngs, and | ecture/video notes to each di scussion section neeting.

ATTENDANCE: Regul ar attendance, pronptness and nmature attentiveness at

| ectures and di scussion sections are mandatory. Students registered in this
course are expected to attend both the FIRST and SECOND CLASS MEETI NGS of
the course or they may be required to drop the course electronically by the
end of the second week of the quarter. Every tinme a student m sses a

di scussion section neeting, 50 points will be deducted fromthis portion of
the course grade. Those with nore than TWD unexcused absences will not earn
a passing grade in the course. There wi |l be unannounced qui zzes on the
course naterials in lectures and di scussion sections. Students nmay use 1
printed page of notes for quizzes. The professor will not post |ecture
notes on the Internet or via e-mail for students who mss the |ectures.
Students nust cone to office hours to view the professor’s |ecture notes.

EXAMS: Al exans must be taken on the dates and tines designated on the
syl l abus. Students are responsible for retaining the hard copy of their
graded papers and marked exans. The final examw || be given according to
the university schedul e, w thout exception

ADD/ DROP: Students nay add or drop a course in the School of Humanities up
to the end of the second week of classes with the instructor's signature.
Requests to drop after the second week will be granted only for exceptiona
circunstances. No inconpletes will be granted for the course except in
cases of valid & docunented energencies and pronpt notification. The
professor will not sign grade option change fornms after Week 4. Al schoo
and nmaj or requirenents nmust be taken for letter grades.

DI SABI LI TY: Students with disabilities who believe they may need
accommodations in this class are encouraged to contact the Disability
Services Center at 949/ 824-7494 as soon as possible to better ensure that
such acconmodations are inplenented in a tinely fashion

ACADEM C HONESTY: Academ c di shonesty i s unacceptable and will not be
tolerated at the University of California, Irvine. Al information taken
directly fromor based upon any published sources, another student’s paper
the professor’s lecture, or the Internet nmust be clearly identified and
properly credited. Exans will be closely nonitored for cheating. Plagiarism
and cheating are grounds for being assigned an “F” on the assignnent and in
the course. Cheating, forgery, dishonest conduct, plagiarism and coll usion
i n di shonest activities erode the University's educational, research, and
social roles. They devalue the |earning experience and its legitinmacy not
only for the perpetrators but also for the entire community. It is
essential that all menbers of the academ ¢ comunity subscribe to the idea
of academic integrity and accept individual responsibility for their work.
Pl ease fam liarize yourself with the UCI Policy on Academ c Honesty:
http://ww. senat e. uci . edu/ 9 I rvi neManual / 3ASMAppendi ces/ Appendi x08. ht

This course is open to a variety of ways of interpreting and anal yzi ng
popul ar culture, and students are encouraged to share their questions and
ideas in |lectures and discussion sections. Since there will be differences
and di sagreenents, students are expected to show respect to the coments
and positions of the instructors and your fellow students. Students are



strongly encouraged to share their questions and concerns about the course
in person with the TAs and the professor during office hours and/or by
schedul i ng an indivi dual neeting.



COURSE SCHEDULE

Week 1 I ntroduction to Feminist Cul tural Studies
TU 4/1
Read: 1. Douglas Kellner, “Cultural Studies, Miulticulturalismand Mdia

Culture,” Gender, Race, Class in Media, eds. Gail Dines and Jean Hunez,
(Sage, 2003): 9-20.

TH 4/ 3 Viewing of clip fromRich Media, Poor Denocracy.

Read: 1. Larry &oss, “The Mediated Society,” fromUp fromlnvisibility:
Lesbi ans, Gay Men, and the Media in America. (Colunbia University
Press, 2001): 1-20.

Week 2 Advertising and Consumer Culture

TU 4/8 Viewi ng of clips from The Ad and t he Ego.

Read: 1. Sut Jhally, “lnmage-Based Culture: Advertising and Popul ar
Culture,” in The Anthropol ogy of Media: A Reader, eds. Kelly Askew
and Richard R WIlk (Blackwell, 2002): 327-336.
2. Joseph Turow, “Confronting New Worries,” Ni che Envy: Marketing
Discrimnation in the Digital Age. (The MT Press, 2006): 21-44.

TH 4/10 Viewing of clips from The Persuaders.

Read: 1. Philip Rayner, Peter WAll and Stephen Kruger, “Ideol ogy and
Advertising,” from Media Studies: The Essential Resource (Routl edge,
2004): 78-93.

2. Jean Kil bourne, “ *The Mre You Subtract, The Mire You Add :
Cutting Grls Down to Size,” from Deadly Persuasion: Wy Wnen and
Grls Must Fight the Addictive Power of Advertising (Free Press,
1999): 128-154.

Week 3 Mar ket i ng
Difference & Co-opting Resistance

TU 4/ 15

Read: 1. dint C WIlson, Felix Gutierrez, and Lena M Chao,

“Advertising: The Media's Not-So-Silent Partner,” from Racism
Sexi sm and the Media: The R se of C ass Conmunication in

Mul ticultural Anerica (Sage, 2003): 137-167.

2. Mnjeong Kimand Angie Y. Chung, “Consuming Orientalism |mages of
Asi an/ Arerican Worren in Multicultural Advertising,” Qualitative
Soci ol ogy, Vol. 28, No.1, (March 2005): 67-91.

TH 4/ 17
READ: 1. Suzanna Danuta Walters, “Consum ng Queers: Advertising and the Gay
Market,” from Al the Rage: The Story of Gay Visibility in Anerica
(University of Chicago Press, 2001): 235-272.
2. Rosalind GI1I, “Enpowernent/Sexi sm Figuring Fermal e Sexual Agency
in Contenporary Advertising,” Fem nism & Psychol ogy, Vol. 18, No. 1,
(2008): 35-60.

Week 4 Magazi ne Readers & Hol | ywood Bodi es

TU 4/ 22

DUE: Critically Decoding Advertisenments Essay-5:00 PM

Read: 1. Laurie Qullette, “lnventing the Cosnb Grl: Cass ldentity and
Grl-Style Anerican Dreans,” Media, Culture, and Society Vol. 21
(1999): 359-383.
2. Kenon Breazeale, “In Spite of Whnen: Esquire Magazi ne and the
Construction of the Male Consuner” Signs Vol. 20 No. 1 (Autumm 1994):
1-22.




TH 4/ 24

Read: 1. Linda WIliams, “FilmBodies: Gender, Genre, and Excess.” Film
Quarterly, Vol. 44, No. 4, (Summer 1991): 2-13.
2. Mary C. Beltran, “The Hol Il ywood Latina Body as Site of Social
Struggl e: Media Constructions of Stardom and Jennifer Lopez’s ‘ Cross-
Over’ Butt,” Quarterly Review of Filmand Video, 19 (2002): 71-86.

Week 5 Tel evi sion Genre and Gender

TU 4/ 29

Read: 1. Richard Butsch, “Ral ph, Fred, Archie, and Honer: Wy Tel evision
Keeps Re-creating the Wiite Mal e Working-d ass Buffoon,” in The
Soci al Construction of Difference and Inequality: Race, C ass,
Gender, and Sexuality, ed. Tracy EE Oe (MG awHiIl, 2003): 376-385.
2. Sean Brayton, “MIV' s Jackass: Transgression, Abjection and the
Econony of Wiite Masculinity,” Journal of Gender Studies, Vol. 16,
| ssue 1 (March 2007): 5 -72.

TH 5/ 1

Read: 1. Margaret DeRosia, “The Court of Last Resort: Making Race, Crinme,
and Nation on Anerica's Mst Wanted,” in Reality Squared: Tel evi sual
Di scourses on the Real (Rutgers University Press, 2002): 236-255.
2. Vicki Myer, “Soft-Core in TV Tine: The Political Econony of a
“Cultural Trend ,” Critical Studies in Media Comunication, Vol.22,
No. 4 (Cctober 2005): 302-320.

Week 6 Tel evision & M d-Term

TU 5/6

Read: 1. Jane Arthurs, “Sex and the City and Consumer Culture: Renediating
Postfem ni st Drama,” Fem nist Media Studies, Vol.3, No.1l, (2003): 83-
98
2. Katherine Sender, “Queens for a Day: Queer Eye for the Straight
Guy and the Neoliberal Project,” Critical Studies in Mdia
Conmuni cation, Vol. 23, No. 2 (June 2006): 131-151.

TH 5/ 8 M d- Ter m Exam
Pl ease bring 1 | arge Blue Book. Do not wite your nane on the front
as you will swap your Blue Book with another student.

Week 7 Audi o Cul tures

TU 5/13 Viewing of Money for Nothing: Behind the Bu$ine$$ of Pop Misic

Read: 1. Herman Gray, “Popular Misic as a Social Problem A Social History
of C ai ns Agai nst Popular Music,” in |Imges of |ssues: Typifying
Cont emporary Soci al Problenms, ed. Joel Best (NY: Aldine de Guyter,
1989): 143-158.
2. Stan Hawkins and Ri chardson, John (2007) 'Renopdeling Britney
Spears: Matters of Intoxication and Mediation', Popular Misic and
Society, 30:5 (2005): 605-629.

TH 5/15 Viewing of H p Hop: Beyond Beats and Rhymes.

Read: 1. Inmani Perry, “The Venus Hi p Hop and the Pink Ghetto: Negotiating
Spaces for Wonen,” from Prophets of the Hood: Politics and Poetics in
Hi p Hop (Durham NC. Duke University Press, 2004): 155-190.
2. Vincent Stephens, “Pop Goes the Rapper: A O ose Reading of
Emi nem s Gender phobi a,” Popul ar Music, Vol. 24, No. 1 (2005): 21-36.




Week 8 The Sports/ Medi a Conpl ex

Week 9 Internet & Cybercultures

TU 5/ 20

Read: 1. Varda Burstyn, “Societies, Bodies, and |deol ogies: Terns and
Approaches,” from The Rites of Men: Manhood, Politics, and the
Culture of Sport (University of Toronto Press, 1999): 13-44.
2. Sut Jhally, “The Sports/Media Conplex,” Mdia, Sports, and
Society, ed. Lawrence A. Wenner (Sage, 1989): 70-93.

TH 5/22 Viewing of clip fromWestling with Manhood: Boys, Bullying and
Battering.

Read: 1. M chael Messener, “Center of Attention: The Gender of Sports
Medi a,” Taking the Field: Wnen, Men, and Sports. (University of
M nnesota Press, 2002): 91-134.
2. Pat Giffin, “Changing the Gane: Honophobia, Sexism and Leshi ans
in Sport,” Wnen and Sports in the United States: A Docunentary
Reader .eds., Jean OReilly and Susan K. Cahn (Northeastern
Uni versity Press, 2007): 217-234.

TU 5/27 Viewing of Gowing Up Online.

Read: 1. Joseph Turow, “The Internet as a Test Bed,” from N che Envy:
Marketing and Discrimnation in the Digital Age (The MT Press,
2006): 71-98.

2. Danah Boyd, “Wiy Youth (Heart) Social Network Sites: The Rol e of
Net wor ked Publics in Teenage Social Life,” Macarthur Foundation
Series on Digital Learning- Youth, Identity, and Digital Mdia

Vol une, ed. David Bucki ngham (The MT Press, 2007): 1-26.
http://cyber. | aw harvard. edu/ publicati ons/ 2007/ Why Yout h _Heart Soci al
_Network Sites

TH 5/ 29

Read: 1. Lori Kendall, “Oh No! I'ma Nerd! Hegenonic Masculinity on an
Online Forum” Gender & Society, 14 (2000): 256-74.
2. Vicki Tobias, “Blog This! An Introduction to Bl ogs, Blogging, and
t he Fem ni st Bl ogosphere.”
(http://ww library.wi sc.edu/libraries/WnensStudi es/fc/fcblogsl. htm

Week 10 Video Ganmes

Ei

Tu 6/ 3 Vi ewi ng of Game Over: Gender, Race & Violence In Video
Ganes.

Read: 1. Ma Consalvo, “Hot Dates and Fairy-tal e Romances: Studying
Sexuality in Video Ganes,” in The Video Gane Theory Reader, ed. Wl f
& Perron (Routl edge, 2003): 171-194.
2. Roger Stahl, “Have You Played the War on Terror?,” Critical
Studies in Media Comuni cation, Vol.23, No.2 (June 2006): 112-130.

Th 6/ 5 Fi nal Exam Review. Students in designated groups will present
definitions of the terms and answers to questions fromthe Final Exam
Revi ew Sheet that will be passed out in Wek 9.

nal s Week

Th 6/12 **FINAL EXAM* 4:00 to 6:00 PM
**P| ease bring one unmarked | arge Bl ue Book. Do not wite your name
on the front page as you will swap your Blue Book with anot her
student.
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